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The largest and most diversified healthcare company in the world.
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Our Capital Allocation Priorities Free Cash Flow?!
Dollars in Billions 19.9
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A Strong, Consistent, Sustainable Business
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Consecutive years of Consecutive years of 10-Year total return to of sales come from of sales come
adjusted operational dividend increases? shareholders products launched from #1 or #2 global
earnings growth? in the past 5 years market share position
Sales by Geographic Area Net Earnings Earnings Per Share
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Sales by Business Segment 26 Platforms / Products over $1B in Annual Sales’
Dollars in Billions
Percent Change vs. 2018 $1B+ Platforms/Products (14) $2B+ Platforms/Products (12)
Adjusted
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Note: All data included is based on 2019 full year, unless noted otherwise. Reference Non-GAAP reconciliation schedules in the Investors section at Investor.jnj.com. * Non-GAAP measure; defined as operating cash flow less capital spending. 2 Non-GAAP measure; excludes intangible amortization expense, special items
and the impact of translational currency. 3 Includes dividend declared in April 2020. 4 Non-GAAP measure; excludes the impact of translational currency. ® Non-GAAP measure; excludes the net impact of acquisitions and divestitures and translational currency. ¢ Previously referred to as Consumer. 7 SIMPONI includes
SIMPONI and SIMPONI ARIA; PREZISTA includes PREZISTA AND PREZCOBIX. 8 Non-GAAP measure; excludes intangible amortization expense, and special items



