The Power of Bath Time

Baby's early life is a time of learning and development - by just three years of age, 85% of
baby’s brain is formed. Research suggests that during this time, sensorial stimulation can

be critical to baby’s happy, healthy development.

As the #1 baby skin care brand and pioneer of research on baby skin, JOHNSON'S® is now
exploring the role of multi-sensorial experiences that make bath time a ritual that can be
more than just cleansing.

Know the Science of Bath Time. Brought to you by JOHNSON'S®.

Familiar and Pleasant Scents Can Make Baby Feel Happy
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Routine Touch and Massage Support Baby's
Growth and Development

Infants who experienced Researchers have Close contact between
routine touch and found routine mom and baby helps calm
massage* were: Massage leads to: baby's breathing .
- 50% more likely to 17, -Improvedcognitive another reason for

make eye contact, performance the post-bath

one of the earliest - Increased alertness cuddle e .

forms of and attentiveness :

communication between babies
and caregivers

« 3X more likely to have an overall
positive expression

* Compared to those who did not

“Bath Talk” Can Help Baby Learn
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Bath Time for Happy, Healthy Baby Development
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Pleasant smells, when paired with the loving interactions of a parent, can create lasting
memories children will remember for a lifetime

Experience Bath Time with JOHNSON'S®Products
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